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Populace's Color Preferences of the Airlines Webpage and Aircraft Fuselage
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The influence of Customer Technology Anxiety and Need Forlnteraction to their
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The impact of corporate social responsibility cognition of employees in the five-star
international tourist hotel on his/her service behavior - The mediating effect of team
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Attributes- A Case of General Hotels in Taipei
2= LI B o el oS < R 4 SR < RE R < JERC VS

: . : : : PR 343
Rainbow Cruise: A Study regarding Cruise Travel Constraints on Homosexual e
. R
Tourists
B LGS B MRS MR ST, AR L E
BT SLE S L B o
" HFRR

Cabin Ambience, Experiential Emotion, Experiential Value Effect of Sharing
Intentions on Social Media - A Case Study of EVA Airways Livery Jet



