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A Study of the Service Quality, Stay Experience, Destination Image and
Repurchase Intention of Yilan Unique Bed and Breakfast

TRIEIFEW ML SO A MR EEARE AL AL MG
Relationship between Customer Participation, Experience Value and
Customer Satisfaction in In-Town Check-In
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The Effectiveness of Individual Social Responsibility and Informational
Signs in Deterring the Intention of Rule-violation Behavior
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The Influences of Social Media Marketing, Cause-Related Marketing on
Customer Gratitude and Brand Love: A Case Study of Louisa Coffee
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